
 

 

 Job Description   
 
Job Title:  Ecommerce Analyst 

Department:  Ecommerce  

Reporting to:  Head of Trading  

Location:  Clapham 

 

The Brand 

 

Founded  in  1985,  MatchesFashion.com  is  a  multichannel online  luxury  business. 

Headquartered in London, MatchesFashion.com continues to create new opportunities for growth 

and development. 

 

At MatchesFashion.com we firmly believe that our customer is at the centre of everything we do and 

insist that each and every customer has a luxury experience from the first moment of contact right 

through to the after sales experience and support. 

 

Every staff member, regardless of their role within the business MatchesFashion.COM, must 

always have the customer at the forefront of their thoughts and all actions must contribute to 

providing luxury experience of the highest standard which sets MatchesFashion.com apart from all 

others. 

 

Key Objective 

 

To provide reporting and multivariate testing and recommendations to improve and optimise 

flow and conversion for prospective and existing customers. To collaborate with all business areas 

to deliver and measure impactful ecommerce product initiatives in a fast-paced environment – with 

a strong focus on CRM. 

 

Main Duties & Responsibilities 

 

 Conduct analysis of complex data-sets in order to understand, define and monitor the KPIs which 

drive ecommerce customer journeys 

 Set up reporting and dashboards for key ecommerce customer journeys including acquisition, 

cross-selling, CRM and customer self-service 

 Set up and run optimisation tests and make recommendations based on analysis of the tests 

 Deliver  effective  presentations  of  results,  insights  and  recommendations to internal 

business audiences 

 Build strong and aligned relationships with product and programme managers on the ecommerce 

team, and with analysts working around the business 

 Perform ad-hoc analysis of customer acquisition and engagement 

 initiatives and build models to help evaluate possible future products 

 All other duties as reasonably requested 

 Provide weekly summary of key performance indicators within departments of responsibility 

and the wider business, relating to sales, stock, profit, and markdown versus budget and last 

year 

 

Essential Skills and Experience 

 

 Numerate degree of grade 2.1 as a minimum 

 Experience of using all Microsoft Office packages with advanced Excel skills 

 Extensive  experience of  using Google Analytics and  experience of  other web analytics and 

tracking tools 

 Experience of using a Campaign Management Tool or CRM System 

 Worked with  customer  data  with  experience  in  segmentation and  database cleaning 



 

 An excellent understanding of data management and manipulation with proven SQL experience 

 Excellent communication skills, both written and spoken and a willingness to engage 

effectively across the business 

 An understanding of online, email and direct mail marketing channels preferable 

 Ability to work as part of a team and but also to be self-starter 

 Flexible  with  the   ability  to   react   positively  to   rapidly  evolving  business requirements 

 Good  project  management and  organizational skills  and  ability  to  manage multiple tasks 

 Experience  within a  multi-channel retail  environment preferred  although not essential 

 Proven track record of supporting, adding value to business projects through insight and 

analysis or email marketing performance hardworking 

 All Applicants must hold valid right to work in the UK 

 

 

If  you  are  energetic, hardworking and  thrive  in  a  collaborative and  fast  paced environment 

then please apply with a CV, and covering letter stating your salary details and notice period. 


